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Who were our respondents?
 

103 of of our 425 members completed the survey
 

24% Completion Rate
 

Why are you a member
of IABC/BC?

 
24% said to stay current on best practices

 21% said to for networking purposes
 17% said for personal development opportunities

 

Very satisfied Somewhat satisfied Neutral Somewhat dissatisfied Very dissatisfied Don't know
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Overall satisfaction levels stand at a rating of 3.5 out of 5 and 57% of survey
members provided a rating of 4 or 5 out of 5

 

How satisfied are you with IABC/BC?
 

How likely are you to renew your
membership?

 

Definitely will Probably will May or may not Definitely will not Doesn't know
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88% of members said they are likely to renew their membership next year.
 

72% of our members said that they would recommend
us to fellow communications professionals

 

Top reason for not renewing
your membership?
Relevance of IABC/BC
programming

 

We asked you to rate your level of agreement
for a series of statements about us

Important for networking an.. Overall value for dollar Events are affordable

Proud to be an IABC/BC member
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Your impressions of IABC/BC
 

How important are
IABC/BC activities to
you?

 We asked you to rate our activities out of 5.
 

4.2 Personal Development programs 
3.5 Networking events 
3.5 SIG meetings 
3.5 Job postings 
3.4 Professional certification 
3.1 Volunteer opportunities 
2.9 Mentoring program 
2.8 Wave Awards 
1.6 Student events

 

How satisfied are you
with these IABC/BC
activities?

 We asked you to rate our activities out of 5.
 

3.9 Jobline postings 
3.8 Volunteer opportunities 
3.7 SIG meetings 
3.6 Personal Development programs 
3.6 Networking events 
3.6 Professional certification 
3.6 Wave Awards 
3.5 Mentoring program 
3.2 Student events 

 

*To note is that only
one student completed
our survey. We’d love
to get feedback from
more students in the

future.
 

Are you attending
our events?

 

Reasons for not coming were

42%
Location not convenient

51%
Topic not of interest

49%
Day or time inconvenient

37%
Dont have the time

16%
Cost too high

15%
Value for money

3%
Social issues

1%
Not aware of events

1%
Didn’t know

You told us that only 68% of you are
coming out to IABC/BC networking
and PD events 

 

The most desired topics Leadership, Digital
Marketing Skills, Emerging Technologies and

Strategic Planning 
 

What professional development
topics are you interested in?

 
These were the topics you selected

18%
Leadership

17%
Digital Marketing

16%
Emerging Tech

16%
Strategic Planning

15%
Digital Trends

15%
Social Media Strategy

15%
Research and measurement

15%
Using video to communicate

14%
Communications best practice

13%
Changing role of communicators

12%
Community engagement

12%
Issue management / Crisis co..

11%
Digital strategy

11%
Internal comms

10%
Content creation

Are you aware of IABC certification?
 44% Aware of certification but need more information

 25% Didn't know about certification
 20% Is well versed in the certification offering

 5% Are certified
 4% Has their ABC, GCCC not required

 

79% of members say they are unlikely to apply for certification but 44% of
you lack enough information

 

Are you getting involved
with IABC/BC?

 We cannot offer any events or programming
locally without volunteers so we asked you if
you’ve ever volunteered with us. If you’re not
volunteering we needed to understand why.

 

20%
Currently volunteering

17%
Volunteered in last 2 years

12%
Volunteered more than 2 years ..

50%
Never volunteered

75% of those who
volunteer said it was to
network and meet other
professionals and 29%
were approached by an
IABC/BC member or
chapter leader

 

Not volunteering with
us? These are the
reasons why

 63% You are too busy 
15% Time and effort required is too much 
13% Noone approached me  
13% I just joined 
12% Willing but no roles of interest 
12% Location inconvenient 
10% Unaware of volunteer opportunities 
4% Didnt know

 

IABC/BC
Communication

 We asked you to tell us the main, and
additional ways that you receive our
communications

 

38%
IABC/BC Website

34%
Connect Newsletter

34%
Event Email Invites

24%
Twitter

18%
Board Members + Chapter volun..

16%
LinkedIn

12%
Facebook

65% of you said that you are satisfied with
our communications

 

What do we need to focus on
the most over the next 3 years?

 

PD Events including digital and emerging technologies
 Networking

 Professional Certification
 Mentoring Programs

 

You’ve told us that these are the activities you really care
about and want us to improve.

 


